The connection between communication and culture presents at least the following features: -is bilateral, each component can be found in the composition and the functioning of the other ; -communication is the main modality of integration of the individual in society and of education ; -communication is a complex form of social interaction that integrates also a culture seen as a system of codes, specific languages and communication systems; -communication is social action that contributes to the cohesion of the socialcultural life. [3] The magnitude of the media phenomenon in the recent years has had a major impact on culture. The unprecedented development of the electronic media is the answer to an acute need of the modern man to inform himself and transmit information forward. Ultimately, the communication media represent endless opportunities in terms of the transmission of knowledge and the diffusion of culture among the population. The media culture in its positive sense has the merit of re-interring, updating, setting and fixing the cultural values, it is intelligible, accessible, and addresses to everyone. Fact that makes us reconsider Mc. Luhan's central thesis stating that, if the history of culture was modified by the evolution of the means of communication, then these means are leading to a subtle transformation of the cultural universe, mentalities and forms of life.
The communication society and its media
The communication culture has a broader meaning than the media culture, it includes the latter and sums up the cultural products, the media products and those attached to the contemporary culture, including the advertising discourse, signs and symbols as brand name, logo, etc. More importantly, the communication culture promises us instant and free access to information and entertainment. Live broadcasts, social media pages, search engines are accessible at any time, charge-free, facilities that bring in mind an utopic vision of a communication society that appears to be the best possible world. "It is important to stress upon the fact that, although everything is commodity in today's society, the cyber-space is free, and in consequence, accessible to a plurality of groups and to the political cyber-struggle." [4] Offering the illusion of an easily accessible, granted happiness for the great mass, the online environment demonstrates its supremacy over any other forms of communication. The new media (websites, social media, blogs, podcasts, videogames, Wikipedias, search engines, etc) have become a significant part of young people's lives, to such an extent that they become their second nature. The confusion that the virtual worlds are equivalent with the real world is one of the greatest dangers in using the online media, knowing the fact that "the young people don't use the media, they live them." [5] In the virtual reality you can speak unlimitedly, you can be anyone you want to be, do anything you like, explore new worlds, meet the most interesting people or characters. The utopia seems thus complete: the virtual world has all the coordinates of the best possible world: it is a realm of retreat, a wander-wall of the consumer society. According to statistics the number of internet users is growing year by year: People all over the world are using the internet on a daily basis. For many it has become an addiction: the daily existence is almost unbearable in the absence of the online reality that provides unlimited freedom and collective representations that promise a virtual equalization of social chances. In the online there are no rich or poor, there are only users with equal rights, hence the difficult decision: to be or not to be yourself. Virtual signs, emoticons, abbreviated signs and expressions become the universal language understood by anyone regardless of the country of provenience and of the spoken language. The image is an universal code that can instantly connect people of any nationality. In this communication society, impregnated by electronic transmission means, the distances between the transmitter and the receiver are practically abolished, as a result, people from the entire planet Earth can participate synchronously at events, they can look at the same work of art, at the same time, listen to the same music, feel emotion by watching the same theater play [6] .
The media culture and the crisis of confidence
The new communication media have the merit of profoundly changing our perception of reality and the way we adjust to it. In addition they create a sense of solidarity and collective participation to culture and public life. The information society champions are convinced that the "new technologies facilitate the access of the majority to the science and the conscience of the world." [7] The media culture is necessarily a culture of image, a dominant culture that has replaced the traditional forms of culture and requires a new type of literacy in order to decode the new cultural forms. It includes information and entertainment altogether(radio bulletins, albums, cassettes, CD-s, films, talk shows, TV broadcasts, newspapers, websites, blogs, social websites, multimedia.) and implies a profoundly participative activity through which people shape their identities and the surrounding world. There are at least some characteristics of this culture that need to be emphasized: -the media culture has become the main source of information but also of education and socialization; -it generates trends, opinions, lifestyle; -it has a pronouncedly commercial character; -is a key to understanding he phenomena of contemporary society, the changes and conflicts of our time.
[8] All groups, even those marginalized, have tried to find their own voice and assert their ideas by offering new perspectives on the world. These voices have contributed together to some of the most innovative social theories and cultural criticism of recent years and to a multi-discourse society. However, the so-called "communication society" serves the consumer more than the citizen, at the risk of ultimately compromising the future of the written information. It is well known that in the online environment we find, in the electronic format, moreover summaries and texts of no scientific value or that do not correspond to the academic standards and norms. Despite the lack of reliable information, the enthusiasm remains the same, especially among pupils and students who constantly access the virtual space in search of a Grail of electronic information. For this reason, the academic community had to adapt and include the blogs, the educational platforms, and other electronic data bases as an integrated part of the modern educational activity. [9] The crisis of values can be also one of the effects of the quality of the media message. These messages are free and accessible to anyone, anytime, charge free, but there is no certainty that the message has a value of truth or authenticity. Messages are especially suspicious and marginalized as the critical perspectives launched together with them call them into question or deliberately discredit them. Hence the pessimistic vision and the negative reactions present on the social media, justified by the principles of freedom of expression, of diversity or of the right to difference. The supremacy of the image in the media discourse, on the other hand, has also negative consequences:
" The trust in the traditional media has decreased with 5 percent, reaching 57%, the steepest decline since 2012, followed by the social media (41%), that has gone down 3 percent . By contrast, the online media has increased by 5 percent, receiving the highest trust rate from its users.
[12] 
Conclusions

